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                             "Corcoran Gallery of Art in need of patrons"

Corcoran Gallery of Art is facing various management problems including a 

rising fiscal deficit, and the biggest problem of all attracting new patrons and 

donors.  Even though the Corcoran Gallery is located near the most prestigious real 

estate in the nation, across the street from the White House, attracting patrons has 

been challenging.  

"There's some real positive aspects of this location, but there's a downside 

too. We don't have parking and we're not a "Mall museum, we just happen to be 

near the Mall," said Harry Hopper, Chairman of the Corcoran Board of Trustees on 

the current location of the Gallery. The Corcoran Gallery and its leadership sent 

shockwaves through the Washington D.C art community in June 2012.  An article in 

The Washington Post (6/12) announced a potential sale of it's current downtown 

location, relocating to attract more patrons and acquire more space for the 

museum's collection of art.  

Fred Bollerher, Corcoran Gallery Director and President, urged patrons and 

readers in a Washington Post article to try an experiment.  "Go over on 15th Street 

about 10am and watch the number of people who go walking down 15th Street, the 

number of tourists. And then come over and walk down 15th Street, the number of 



tourists that are coming down. It's a huge, huge difference. And were only two 

blocks away, literally across the Ellipse."  

Over the summer Bollerher had met with concerned Corcoran patrons, 

donors and college alumni to advocate and explain the reasons for a potential sell 

of the current museum space.  Bollerher's main concern is not acquiring enough 

museum patrons into the gallery to create a sustainable future.  While an official 

ruling has not been given on the sale of building the Corcoran Board of Trustees 

have spent more than $2 million on hiring a new marketing consultants to rebrand 

the institution and create a vision for the future. Non-profit strategists Gail and Barry 

Lord were hired by the trustee board to assist the Corcoran rebrand itself, prior to 

putting the gallery up for a potential sale.  

In October of this year The Corcoran Gallery announced that due to the vocal 

back lash from Washington D.C, it was looking for various ways to remain in it's 

historic location.  A proposal was announced to form a partnership with the National 

Gallery, and the prestigious Corcoran College of Art  would collaborate with its 

neighbor the George Washington University.  In addition to providing its students 

with a superb education, the Corcoran Gallery would be able to stay fiscally fit in the 

years to come. 


